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NARI CODE OF ETHICS

The National Association of the Remodeling Industry is committed to
furnishing consistent and trustworthy service for our clients. To this end, each
of our service-providing members is pledged to abide by the following high
standards of honesty, integrity and responsibility in the conduct of business.

1) Promote only those products and services that are functionally and economically
sound and which are consistent with objective standards of health and safety.

2) Ensure that all advertising and sales promotions are factually accurate with respect
to product description, performance specification and cost/benefit analysis. Avoid those
practices that tend to mislead or deceive the customer with respect to competitive pricing,
savings claims, or the nature and significance of contracts, warranties, finance agreements,
completion certificates, lien waivers, or liability and workers’ compensation insurance.

3) Write all contracts and warranties such that they are fair and mutually beneficial
to all parties concerned, such that they are free of ambiguities or omissions that tend to
obscure contractual obligations, and such that warranty terms and provisions are free of
the capacity to mislead or deceive the customer as to the quality or longevity of the product
or service.

4) Honor all contractual obligations until and unless they are altered or dissolved by the
mutual consent of all contractual parties concerned, and fulfill those obligations in a
reasonably prompt manner that is fair to all parties concerned.

5) Promptly acknowledge and respond to all customer complaints and, in situations
where complaints appear unreasonable and persistent, encourage the customer to initiate an
approved third-party dispute settlement mechanism.

6) Refrain from any act intended to restrain trade or suppress competition, and thereby
promote the private enterprise system and its guaranty of equal rights for all.

NARTI’s mission is to develop and sustain programs that expand and unite the
industry and which ensure its continued growth and security.

Its vision is to become the primary remodeling resource for homeowners
and professional members alike by providing information, education and
mentorship to the community at large.

MEMBERSHIP ELIGIBILITY

Prospective members must meet the following eligibility criteria to be considered for membership:

* One year in business

» Agree to abide by our Code of Ethics

* Have no unresolved issues with the Better Business Bureau

* Be currently licensed by the Department of Labor and Industry, if required by law

Members are approved by the Board of Directors on a monthly basis.

“OUR CLIENTS
APPRECIATE THE
FACT THAT OUR

COMPANY IS A

MEMBER OF A WELL
RESPECTED INDUSTRY
ORGANIZATION
THAT HOLDS ITS
MEMBERSHIP TO A
HIGH STANDARD.”
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ABOUT NARI OF MINNESOTA

The National Association of the Remodeling Industry (NARI)

NARI is a not-for-profit trade association committed to:

* Promoting the interests of its members within the remodeling industry, and
* Ensuring customers have the best possible remodeling experience.

NARI of Minnesota (NARI MN) is the third-largest and one of the most progressive of 60 chapters in
the United States. We offer our members the advantage of affiliation with a proven remodeling authority,
and provide homeowners the convenience of knowing where to begin their search for an appropriate
remodeling partner. Consumers recognize NARI members as industry leaders in their commitment to

professionalism, quality and ethics. Homeowners who see the NARI logo on a member’s literature, cards, ‘NARI IS A GREAT
WAY TO SPEED UP THE

vehicles or ad§ Wlll. identify that member as a professional, proactive and service-oriented company LEARNING CURVE IN
worthy of their business. BECOMING A BETTER
AND MORE COMPLETE
* NARI was founded in March 1983 as the result of a merger between the National Remodelers REMODELING
Association (NRA) and the National Home Improvement Council (NHIC). PROFESSIONAL.”

* The largest network of remodeling professionals in the United States, with seven regions
comprised of 60 chapters and over 7,500 professional members nationwide. We are the only
national association and industry spokesgroup dedicated solely to the remodeling industry.

* We offer a rigorous certification process that teaches and tests skill sets, safety issues and
ethical business practices to full-time professional remodeling contractors who have been
actively involved in the industry for at least five years. Examples of certifications include:
Certified Remodelers (CR), Certified Kitchen and Bath Remodelers (CKBR) and Certified Lead
Carpenters (CLC).

* NARI provides members with access to the latest industry information via trade publications,
educational programs, regular meetings and conventions and expositions that feature new
products, materials and techniques.

* The organization is led by a governing body of 12 board members and several committees
and task groups that implement programs for: marketing and consumer outreach, education,
leadership development, ethics and grievance, social events, networking and roundtables, and
membership growth.
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THE NARI ADVANTAGE

More than 400 NARI MN remodeling professionals and companies statewide share the elite
standards and community-oriented values of NARI. Only they are entitled to display the NARI
logo. Homeowners can choose these affiliated professional remodeling contractors, designers
and architects, design-build firms, specialty contractors, suppliers and manufacturers, lending
institutions, utility companies and subcontractors with confidence as resources for valuable
information and quality workmanship.

* Part of a national association of superior professionals. With chapters throughout the
country, NARI is the largest national network of remodeling professionals and is respected
as an industry authority. NARI MN uses this leadership status to effect positive industry
changes and provide its members and consumers with unbeatable service. “NARI HAS BEEN AN

INCREDIBLE ASSET
TO OUR BUSINESS,
PARTICULARLY IN THE
AREA OF CONTINUING

e Certifies only the best in the business. Only serious professionals with a desire to excel
in the industry are eligible to participate in NARI’s rigorous certification program, which

teaches and tests skill sets, safety issues and ethical business practices. When the NARI EDUCATION AND
certification seals appear in connection with a particular remodeler, they indicate that the NETWORKING
affiliated individual or company has taken the extra time and energy to meet performance WITH OTHER

PROFESSIONALS IN

and business criteria that exceed industry standards. ,
THE INDUSTRY.

* Knowledgeable, continually informed and reeducated. All members have access
to NARI’s continuing education seminars and are encouraged to utilize our up-to-date
industry resources via trade publications, educational programs, meetings, conventions and
expositions that feature new products, materials and techniques.

* NARI MN informs consumers, publishing print and online directories of local remodeling
professionals, project checklists, tips for choosing a remodeler and contractor Q&A’s free of
charge to anyone curious about the remodeling process.
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NARI MEMBER BENEFITS

A respected industry authority with chapters throughout the country, NARI
is the largest national network of remodeling professionals and the only trade
association dedicated exclusively to the remodeling industry. As such, NARI:

* Attracts the industry’s finest, bringing together the best in their fields to help members
grow their business and stay current with industry trends. Members learn new ideas from
like-minded professionals who challenge them to be better.

* Promotes a higher standard within the industry by the adherence to a Code of Ethics.
This reinforces the marketing message that members are companies with a reputation

homeowners can trust. “NARI MN IS THE
BEST THING THAT

e . e . S HAS HAPPENED TO MY
* Facilitates valuable education opportunities, helping members stay current with industry BUSINESS OVER THE

trends and techniques. Examples include seminars, NARI certifications, keynote speakers, YEARS — BAR NONE.”
peer discussion groups, field staff training and state licensure.

* Offers a variety of monthly opportunities to network and forge relationships with
industry trade partners.

* Offers members opportunities for national recognition and publicity, such as member
competition for the prestigious Contractor of the Year (COTY) remodeling awards locally
and nationally. Winners are featured in many leading home publications. NARI also has
an aggressive marketing campaign including print, radio and television, creating brand
awareness for the association and its members.
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INTERNATIONAL MARKET SQUARE
275 Market Street Suite 565 Minneapolis, MN 55405
T: (612) 332-6274 F: (612) 332-7854

info@narimn.org www.narimn.org



