


The National Association of the Remodeling Industry is committed to 
furnishing consistent and trustworthy service for our clients. To this end, each 
of our service-providing members is pledged to abide by the following high 
standards of honesty, integrity and responsibility in the conduct of business.

1)   Promote only those products and services that are functionally and economically 
sound and which are consistent with objective standards of health and safety.

2)   Ensure that all advertising and sales promotions are factually accurate with respect 
to product description, performance specifi cation and cost/benefi t analysis. Avoid those 
practices that tend to mislead or deceive the customer with respect to competitive pricing, 
savings claims, or the nature and signifi cance of contracts, warranties, fi nance agreements, 
completion certifi cates, lien waivers, or liability and workers’ compensation insurance. 

3)   Write all contracts and warranties such that they are fair and mutually benefi cial 
to all parties concerned, such that they are free of ambiguities or omissions that tend to 
obscure contractual obligations, and such that warranty terms and provisions are free of
the capacity to mislead or deceive the customer as to the quality or longevity of the product 
or service. 

4)   Honor all contractual obligations until and unless they are altered or dissolved by the 
mutual consent of all contractual parties concerned, and fulfi ll those obligations in a 
reasonably prompt manner that is fair to all parties concerned. 

5)   Promptly acknowledge and respond to all customer complaints and, in situations 
where complaints appear unreasonable and persistent, encourage the customer to initiate an 
approved third-party dispute settlement mechanism. 

6)   Refrain from any act intended to restrain trade or suppress competition, and thereby 
promote the private enterprise system and its guaranty of equal rights for all.

NARI’s mission is to develop and sustain programs that expand and unite the 
industry and which ensure its continued growth and security.

Its vision is to become the primary remodeling resource for homeowners 
and professional members alike by providing information, education and 
mentorship to the community at large.

MEMBERSHIP ELIGIBILITY

Prospective members must meet the following eligibility criteria to be considered for membership:

• One year in business
• Agree to abide by our Code of Ethics
• Have no unresolved issues with the Better Business Bureau
• Be currently licensed by the Department of Labor and Industry, if required by law

Members are approved by the Board of Directors on a monthly basis.

NARI C  E

“Our clients 
appreciate the 
fact that our 
company is a 

member of a well 
respected industry 

organization 
that holds its 

membership to a 
high standard.”



The National Association of the Remodeling Industry (NARI) 

NARI is a not-for-profi t trade association committed to:

 • Promoting the interests of its members within the remodeling industry, and 
 • Ensuring customers have the best possible remodeling experience.

NARI of Minnesota (NARI MN) is the third-largest and one of the most progressive of 60 chapters in 
the United States. We offer our members the advantage of affi liation with a proven remodeling authority, 
and provide homeowners the convenience of knowing where to begin their search for an appropriate 
remodeling partner. Consumers recognize NARI members as industry leaders in their commitment to 
professionalism, quality and ethics. Homeowners who see the NARI logo on a member’s literature, cards, 
vehicles or ads will identify that member as a professional, proactive and service-oriented company 
worthy of their business.

•  NARI was founded in March 1983 as the result of a merger between the National Remodelers 
Association (NRA) and the National Home Improvement Council (NHIC).

•  The largest network of remodeling professionals in the United States, with seven regions 
comprised of 60 chapters and over 7,500 professional members nationwide. We are the only 
national association and industry spokesgroup dedicated solely to the remodeling industry.

•  We offer a rigorous certifi cation process that teaches and tests skill sets, safety issues and 
ethical business practices to full-time professional remodeling contractors who have been 
actively involved in the industry for at least fi ve years. Examples of certifi cations include: 
Certifi ed Remodelers (CR), Certifi ed Kitchen and Bath Remodelers (CKBR) and Certifi ed Lead 
Carpenters (CLC).

•  NARI provides members with access to the latest industry information via trade publications, 
educational programs, regular meetings and conventions and expositions that feature new 
products, materials and techniques.

•  The organization is led by a governing body of 12 board members and several committees 
and task groups that implement programs for: marketing and consumer outreach, education, 
leadership development, ethics and grievance, social events, networking and roundtables, and 
membership growth.

A NARI  M

“NARI is a great 
way to speed up the 
learning curve in 
becoming a better 

and more complete 
remodeling 

professional.”



“NARI has been an 
incredible asset 
to our business, 

particularly in the 
area of continuing 

education and 
networking 
with other 

professionals in 
the industry.”

More than 400 NARI MN remodeling professionals and companies statewide share the elite 
standards and community-oriented values of NARI. Only they are entitled to display the NARI 
logo. Homeowners can choose these affi liated professional remodeling contractors, designers 
and architects, design-build fi rms, specialty contractors, suppliers and manufacturers, lending 
institutions, utility companies and subcontractors with confi dence as resources for valuable 
information and quality workmanship.

•  Part of a national association of superior professionals. With chapters throughout the 
country, NARI is the largest national network of remodeling professionals and is respected 
as an industry authority. NARI MN uses this leadership status to effect positive industry 
changes and provide its members and consumers with unbeatable service.

•  Certifi es only the best in the business. Only serious professionals with a desire to excel 
in the industry are eligible to participate in NARI’s rigorous certifi cation program, which 
teaches and tests skill sets, safety issues and ethical business practices. When the NARI 
certifi cation seals appear in connection with a particular remodeler, they indicate that the 
affi liated individual or company has taken the extra time and energy to meet performance 
and business criteria that exceed industry standards.

•  Knowledgeable, continually informed and reeducated. All members have access 
to NARI’s continuing education seminars and are encouraged to utilize our up-to-date 
industry resources via trade publications, educational programs, meetings, conventions and 
expositions that feature new products, materials and techniques.

•  NARI MN informs consumers, publishing print and online directories of local remodeling 
professionals, project checklists, tips for choosing a remodeler and contractor Q&A’s free of 
charge to anyone curious about the remodeling process.

T NARI A



All Minnesota homeowners can benefi t from NARI MN at every stage of the remodeling process. 
From initial consultations to fi nishing touches, homeowners can count on NARI MN as a 
navigational tool and remodeling resource. To fi nd your next remodeling partner, please visit 
www.narimn.org or call the offi ce at 612-332-6274 to receive a consumer directory.

The following is a list of points to research when choosing a remodeling contractor. Based on 
major remodeling and renovation concerns, the list will help you determine a contractor’s 
reputation, quality of work and experience.

Things To Do

1) Do the research:
•  Visit the NARI MN website (www.narimn.org) to verify the company is a

NARI member.
• Visit the Better Business Bureau (www.minnesota.bbb.org) to verify the remodeler 

is in good standing and has no unresolved issues.
•   Call the Minnesota Department of Labor and Industry at (651) 296-2488 or

1-800-657-3602 to verify that the remodeler is licensed by the State of Minnesota.

2)  Request a list of recently completed projects. Make sure the remodeler provides you with 
a diverse portfolio. The remodeler should include at least two projects for consideration that 
are similar to your own.

3)  Take the time to interview potential remodelers rather than simply soliciting bids. The 
interview process will allow you to determine whether you and the remodeler communicate 
well, whether his or her bid refl ects your needs and expectations, and whether the remodeler 
is an individual you will feel comfortable having in and around your home.

C  R: C R

“NARI is a great 
way to speed up 
the learning 

curve in becoming 
informed about 
the remodeling 

industry.”



Contact a few of the remodeler’s references. Asking them the questions below 
will let you address your concerns and help you fi nd the best contractor for 
your project.

• Was the remodeler responsive to your needs and special considerations?
• Did the remodeler enhance the project with appropriate design recommendations?
 •  Was the project executed in a timely manner? Was consideration given to your daily 

living habits? Did project managers schedule subcontractors promptly? Did the remodeling 
team have a shared understanding of project expectations?

•  Did the remodeler provide comprehensive specifi cations and contract documentations? 
Did he or she make proper use of change order procedure, and inform you of any additional 
costs before making changes?

• Did the remodeler take time to explain his or her design or building procedures?
•  Did the subcontractors and managers communicate effectively? Were subcontractors 

courteous and respectful of your living space?
•  What types of warranties does the remodeler offer? What is the duration and extent of the 

coverage? Which types of fi nancing does the remodeler offer?
•  Were living areas outside the remodeling project area protected from potential 

damage? Were trash and demolition debris regularly removed? Did the crew leave the job 
site in an acceptable condition on a daily basis? Did the company provide the means and 
equipment necessary for the cleanup?

•  What is your overall opinion of the project? Did the fi nal product meet your expectations? 
Did the project stick to your budget? If not, what were the variables involved and who was 
responsible for the discrepancy?

• Would you recommend this remodeler to your friends and family?
• Ask to visit the referent’s job site to experience the project yourself.

“Contracting with 
a NARI member 

helps assure you 
are working with 
a good company 

dedicated to 
improving the 

industry.”

C  R: Q
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